
What Not To Do On  
Social Media 

By: Sara Awad 



Don’t Join Every Single Social Platform 

•  Step 1: Ask yourself 
WHO you are trying to 
reach on social media 
and WHY. 



Don’t Join Every Single Social Platform 

•  Step 2: Know your 
bandwidth. 

Facebook:		
At	least	4	/mes	

a	week	

Twi4er:		
Every	Day	

Instagram:		
At	least	twice	a	

week	

LinkedIn:		
At	least	twice	
during	the	work	

week	



Don’t Post the Same Stuff to Every Platform 

Twi4er:		
-Videos	must	be	under	2:20	

-Get	crea/ve	with	polls,	GIFs	and	
funny	content	

-Great	for	event	coverage.	

Facebook:		
-Videos	are	king.	

Instagram:		
-High-quality	photos	

-Should	be	part	of	overall	theme	
-Mix	it	up	with	videos	<	1	min.	

LinkedIn:		
-No	spirit	content.	

-Keep	it	focused	on	research/
thought	leadership	



Don’t Link to YouTube 

Upload	video	na/vely.	

Download	SRT	file	from	
YouTube	to	cap/on	videos	

on	FB	and	LinkedIn.	

In	general,	get	crea/ve	
and	don’t	just	link	to	

ar/cles.	



Don’t Write a Novel 
•  Tease the story or 

video you are 
posting (unless it’s 
a photo.) 

•  GRAB THEIR 
ATTENTION 
with what is 
most 
interesting. 



Don’t Post the Wrong Image Size 
•  Most of our news stories have a header image that’s 950 x 

535. 
–  Should work for most of your posts (be careful with 

LinkedIn) 

Look	up	correct	image	sizes	
when	in	doubt.	

Don’t	use	small	photos	that	
are	300	x	300,	for	example.	



Don’t Post the Wrong Image Size 

Try	to	avoid	gray	
space	like	this.	



Don’t Post Text-Heavy Graphics 
Yes	No	



Don’t Just Post to Post 

Having a content 
calendar will help 
you brainstorm, 
plan ahead and 

strategize. 



Don’t Ignore Your Followers 

•  Social media is a two-way 
conversation. 

•  Actually respond to questions 
and comments. 



Don’t Automate 
Your Posts 

•  It can get real weird 
looking, real fast. 

•  We are humans 
and we like to read 
posts written by 
other humans. 



Don’t Just Post Clickbait 
•  It’s great to know what posts are 

performing well, but don’t let that be 
the ONLY thing you post. 

We	know	people	love	
Howling	Cow,	but	we	can’t	

only	tweet	about	it.	




